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The Super Aged Society and Role of Senior Business
SUZUKI Ikutaro
Japanese senior citizens make up an increasingly important sector of the
population and they possess a purchasing power vastly superior to the
young generations. In general, senior citizens are healthier, best educate
and generally more satisfied than at any other time in history.
It is important to realize that senior citizens seek out pursuits that
enable them to revitalize themselves through active. Today, senior citizens
are finding new places to work, new place to travel, new ways to spend
their days, new fashions, new ways to spend time with their children and
grandchildren and new ways to stay vital and connected as they age. Each
new choice represents a signal of enormous business opportunity.
However, most of the current businesses targeting senior citizens take
aim at nursing care-related or extraordinary consumption and very few
business models have yet to succeed in understanding and capturing the
consumption of senior citizens.
Because of diversity in needs, lifestyles and consumption habit, senior
citizens are not homogeneous. This has increased the challenge for
marketing manager aiming to develop effective strategies for segmenting
this consumer group.
This paper aims to explore role of senior business in the super-aged
society and the distinguishing feature of senior citizens.
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